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® Respect the individuality of the key heritage sites throughout the lower
Derwent Valley, yet encourage a united, quality presentation worthy of a site of
international significance and of the expectations of today’s visitors.

® Make available, at minimal cost, high quality digital artwork that offers an immediate
and strong marketing statement for all sites and visitor destinations throughout
the DVMWHS.

® Define the principles prescribed by the United Nations Educational, Scientific
and Cultural Organisation (UNESCO) for determining the use of the World
Heritage Emblem.

® Provide details of the procedure for seeking authority to use the World Heritage

Emblem and related artwork.

The guide represents a first step towards the development of an effective branding and
communications strategy for the DVMWHS.

For further information contact: The World Heritage Site Co-ordinator, Derwent Valley Mills Partnership,
PO. Box 6297, Matlock, Derbyshire DE4 3W), E-mail: adrian.farmer@derbyshire.gov.uk
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® Symbolises the UNESCO World
Heritage Convention, signifies the
adherence of the UK Government
to the Convention and serves to
identify sites inscribed on the World
Heritage List.

® Provides instant recognition for local
communities and visitors alike that
the DVMWHS is exceptional; of
interest not just to one nation but to
the whole of humanity.
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A balance is needed, however,

between the Emblem’s use to increase
understanding and enjoyment of the
DVMWHS and the need to prevent its
exploitation for inaccurate, inappropriate
and unauthorised commercial purpose.
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The DVMWHS Management Panel is
advised by a Technical Panel which meets
monthly and comprises, amongst others,
representatives of the Department for
Culture, Media and Sport (DCMS), the
International Council for Monuments and
Sites (ICOMOS UK), English Heritage
and the five participating local authorities.

I o Y
T A
)t

The Technical Panel is responsible for
applying the principles prescribed by
UNESCO in making decisions on the use
of the Emblem.

A full copy of these principles is available,
upon request, from:

The World Heritage Site Co-ordinator
Derwent Valley Mills Partnership

PO. Box 6297, Matlock

Derbyshire DE4 3W|

E-mail: adrian.farmer@derbyshire.gov.uk
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0000 The UNESCO Symbol (above left) must always appear in conjunction with, and

to the left of, the World Heritage Emblem.
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® The Emblem may only be used to

endorse products which have an
educational, scientific, cultural or
artistic value related to World
Heritage principles.

Authorisation to use the Emblem is
inextricably linked to the quality
and content (images and text) of
the product with which it is to

be associated.

Decisions on quality and content are
made on the basis of compliance
with the published interpretation
principles for the DVMWHS. Copies
of these principles are available from
the World Heritage Site Co-ordinator.

Proposals to use the World Heritage
Emblem for commercial purposes
will be referred, in each case, to the
DCMS for a final decision.
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® Should be made to the Management
Panel via the World Heritage Site
Co-ordinator using the form at the
back of this guide.

® Will be acknowledged in writing.

We will seek to inform the requesting
party of the Management Panel’s
decision within two weeks of
acknowledgement of a complete
Authorisation Request Form.

Where the proposed use necessitates
more extensive consultation, we will
notify the requesting party, in writing, as
soon as it becomes clear that the two
week decision period will be exceeded.

0o
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This typeface should be used for all text and printed matter associated with
the DVMWHS.

(1) Humanist 521 BT abcdefghijklmnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789

(2) Humanist 521 Bold BT 00000I00000000C000000000
0 0 0 0 O00000bODOmNooOO0000000000000N0000000000

(3) Humanist 521 italic BT] 00000000NOIO0000000000000000
0 0 0 0 0000CCO0O0n00OO00000000ODoOmn0000000000

Typeface (1) should be used in lowercase for body copy at a minimum size of 9pt and
for headers in uppercase at a minimum size of |2pt.

Typeface (2) should be used in lowercase for sub-headers at a minimum size of 9pt and
for headers in uppercase at a minimum size of |2pt.

Typeface (3) should be used to give emphasis to individual words within a sentence or
for footnotes at a minimum size of 6pt.

0OoOgogor D]](for non-commerecial use)
80 Y

(1) The UNESCO Symbol and the
World Heritage Emblem.

(2) The Derwent Valley Mills namestyle
which is set in Humanist 521 BT
(uppercase).

(3) The World Heritage Site namestyle
which is set in Humanist 521 BT
(lowercase).

(4) The World Heritage Emblem has
been placed in the background at a
tint of 80%.

010000000000

(5) The World Heritage Site namestyle can
also be set in Humanist 521 Bd BT
(lowercase).

(6) The Derwent Valley Mills namestyle
can also be set in Humanist 521 BT
(uppercase) in an alternative colour,
as shown left.

D |:| D I:] D D D D[ D]](for commercial use)

An alternative logotype has been
designed for use on products that have
no, or extremely little, educational,
scientific, cultural or artistic value related
to World Heritage principles or values,
or where the use is predominantly for
commercial purposes.

M

DERWENT VALLEY MILLS
YWORLD HERITAGE SITE

avation changed the world

where In
Logotype 2 3)
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(1) The Derwent Valley Mills namestyle
which is set in Humanist 521 BD BT
(uppercase).

(2) The World Heritage Site namestyle
which is set in Humanist 521 BT
(uppercase).

(3) The strapline ‘where innovation
changed the world’ which is set in
Humanist 521 BT (lowercase).

@
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The colour swatches below are indicative only. The specified pantone references and/or
the process equivalents should be used when reproducing the brand in full colour. The
following palette of colours is for guidance only and other colours may be used, upon
application, to suit individual design criteria.
00DoODooon 00D0O0oOocomo
(for non-commerecial use) (for commercial use)
0oioooomo d lead —_
T et il DERWENT VALLEY MILLS
0000000 C 0% - M87% - Y 83% - K 30% DERWENT VALLEY MILLS WORLD HERITAGE SITE

(Please Note: This option has been reserved for

use by the Derwent Valley Mills Partnership)

0oiooooo

World Heritage Site

WINETS Innavatison Changed the workd

Pantone 484 has been reserved as the corporate colour of the Derwent Valley Mills
Partnership. As such, it should only be used to endorse products or services initiated by

the Partnership.

ooOooooiT 2% ) DERWENT VALLEY MILLS
0000000 C 100% - M 56% - Y 0% - K 34% DERWENT WALLEY MILLS WORLD HERITAGE SITE
World Heritage Site
o S i) DERWENT VALLEY MILLS
0000ooao C 100% - M 0% - Y 56% - K 69% DERWENT VALLEY MILLS WORLD HERITAGE SITE
World Heritage Site whers innovation chanped the workd
OO000  orange
OOOOOOON vas DERWENT VALLEY MILLS
00000007 C 0% M47% - Y 100% - K 9% WORLD HERITAGE SITE
S i) DERWENT VALLEY MILLS
0000000 C 0% - M72% - Y 60% - K 51% DERWENT VALLEY MILLS WORLD HERITAGE SITE
World Heritage Site =g g —
o e @ DERWENT VALLEY MILLS
J0oogoao C27% -M0% - Y 87% - K 51% DER.I'I""J'.ENT VA.LLE‘I" H“_LS WORLD HERITAGE SITE
WDI"H HE”H.EE S'I:E where innowatson t.hang!.dm warkd
OO0O0N blee
OOOOOOOIN 652 ﬂ@ DERWENT VALLEY MILLS
O0O0O00] € 65% - M 349% - Y 0% - K 9% DERWENT VALLEY MILLS WORLD HERITAGE SITE
RARCLERETOPE o
R ek Bo DERWENT VALLEY MILLS
DERWENT VALLEY MILLS WORLD HERITAGE SITE
World Heritage Site ThErE Tnovalion charged the workd
OO0000 white
" E'@ DERWENT VALLEY MILLS
DERWENT VALLEY MILLS WORLD HERITAGE SITE
Id HEﬁEEEE Site where innovation changed the world
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2@ DERWENT VYALLEY MILLS
DERWENT VALLEY MILLS WORLD HERITAGE SITE

Ill"'l'l:::"-ld Hl-_"r'E-ag‘E Ei[‘!:" where innovaticn changed the warkd
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DERWENT VALLEY MILLS
WORLD HERITAGE SITE
World Heritage Site where Innavation changed the workd

Ooooooiiogbooo

DERWENT VALLEY MILLS
WORLD HERITAGE SITE

where innovation changed the world

Uuooiginoonoood

E@ DERWENT VALLEY MILLS
DERWENT VALLEY MILLS WORLD HERITAGE SITE
WI:FI"H HEHH-EE SiEE where innovation changed the world

I 1 o

DERWENT YALLEY MILLS
WiORLD HERITAGE ¥TE

vazien chunped tha weosrld

DERWEMNT YALLEY MILLS
WORLD HERITAGE SWTE

Wy EncyaTon changed che weorld

=i DERWEMNT VALLEY MILLS
DERMWERT VALLEY HILLS WORLD HERITAGE HTE
Winrid H-'JI".JE:T.' St - LT

2@ DERWEMNT VALLEY MILLS
DERWENT VALLEY MILLS WIORLD HERITAGE SITE
wﬂfﬁj‘hﬂﬂﬂﬂ Sae whars mncvacion changed cha world
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o [J[[lalter the space around the logotype by cropping ® [JJTintroduce special effects like drop shadows.

the box. e []00llplace the logotype over a heavy image or strong colour.

U000 interfere with elements within the logo.

® [][Ilseek approval of alternative colours from the World
U00stretch or distort the logo. Heritage Site Co-ordinator before proceeding. Always use
strong, bright colours.

UO0Itry to recreate the logo.

U00Muse the logo in headlines or within the context
of a sentence.

0

—
Whez gsi_rlm_i thg Iogc; crlfar space must.?edle;t imlr(m.wediahtelz . | “ @
round it. The size of this space is specified by taking the height
and width of the ‘D’ at each corner and drawing an imaginary DE RWE NT VALLEY MILLS
guide around it, as shown above. Wﬂrl-d HEritagE S|tE'
0001000100000 O00000I0oome0tmO Omoooim 4o ﬂ @
The logo can be enlarged or reduced to any size as long as
it is kept in proportion to its original size and does not fall D'E RWE NT VALLEY MILLS
below a width of 55mm (suitable for use on a business card). Wﬂrld HEI"itﬂgE SItE
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® |Interpretation / Information boards

®  Signs

®  Websites

° Letterheads
I ) I 0 R
0t A A W [ I M R
N A A [ [ W Ooooonoomooo
I e Literature

®  Websites
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® Encourage interpretation which is
inclusive, of the highest quality and
which strikes a balance between
conservation, access and the interests
of local communities.

® Maximise the opportunities presented
by World Heritage Site status, not
least in strengthening civic pride;
increasing study, understanding and
enjoyment of the DVMWHS; and
providing a focus for the activities of
voluntary societies.

® Enable individual organisations and
interpretation providers to be aware
of the wider DVMWHS picture.

® Co-ordinate interpretation provision
in the DVMWHS by avoiding
duplication, plugging gaps and linking
different places.

® Avoid loss of visual amenity through
inappropriate interpretation provision.

The guide seeks to aid, not restrict, those
wishing to investigate and explain their
local environment.

Your local conservation officer should be
contacted at the earliest possible stage

to discuss proposals for signs, panels and
other (fixed) outdoor interpretative media.
The DVMWHS Research and Publications
Panel is able to provide practical help and
advice and should be contacted during

the initial planning of your project. This
Panel can be contacted through the World
Heritage Site Co-ordinator. A list of useful
contacts is provided at the end of this guide.

o e
opgogd
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® Outdoor interpretative panels should
be used sparingly. They should only be
produced where there is an identifiable
need for interpretation, where the site
is already well used and where no other
medium is possible.

® Signs and outdoor interpretative
media should not detract from the
visual amenity and special character
of the World Heritage Site and its
buffer zone.

® Preference should always be given to
audio guides, publications and other
media which have no physical impact
upon a site and its setting. Face-to-face
interpretation (talks, demonstrations,
workshops, guided walks, community
or school events) may be just as
effective in achieving your objectives
and offer real opportunities for
involvement.

I o

The first person to consult on location

is your local conservation officer (see

list of useful contacts on the back page).
Formal legal consent (for example, listed
building consent) may be required before
a sign or interpretative panel can be fixed
to some buildings or structures. If you
are considering a location in the public
highway, you will also need to consult the
highways authority.

® The design, construction, siting and
mounting of signs and interpretative
panels requires careful thought in
order to avoid intrusion. The use of
colour should be considered (a dark,
recessive background colour may
help to minimise intrusion).

® In some instances it may be most
appropriate to fix a sign on, or
against, a building or structure as it
will help blend into the local street
scene. However the location, method
of fixing and design of the sign
require careful thought in order to
ensure that the particular building or
structure is not disfigured.

® Where freestanding boards are
proposed, these should be placed
on lecturns where possible so that
the panel does not block the view
being interpreted.

® The carrier / display case for any panel
should be of a high quality durable
material appropriate to the particular
site and the depth of frame should be
kept to a minimum.

uooogod

® |n order to ensure the authenticity
of the site, all interpretative material
needs to be based on accurate
research and sound evidence.

® Interpretation should never distort
the facts.

® Information on outdoor interpretative
panels should deal solely with those
parts of the site visible, or once visible,
from the panel location.

® Keep it simple. Where possible use
images to convey information instead
of large amounts of text.

® Interpretation in the Derwent Valley
Mills World Heritage Site should allow
and encourage people to draw their
own conclusions and to see beyond
what is immediately obvious.

® Interpretation in the Derwent Valley
Mills World Heritage Site should be
accessible to all categories of people
who might be interested in it. Be
inclusive. This does not mean that each
item of interpretation provision must
be aimed at everyone. Be clear about
who you are trying to reach. Consider
the full breadth of your potential
audience and be aware of your
responsibilities under the Disability
Discrimination Act.

Interpretation of the highest quality can
only be ensured if text and graphic material
is ‘peer reviewed’ by expert practitioners.
The submission of draft interpretation
schemes to the Derwent Valley Mills World
Heritage Site Research and Publications
Panel (which has access to such expert
groups) is therefore recommended.
Copies of draft text and graphic material
can be submitted to this Panel via the
World Heritage Site Co-ordinator (see

list of useful contacts on the back page).
The panel will seek to return comments
within eight weeks of receiving all relevant
information.
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® Do not try to create false historic
typefaces or graphics.

me
DERWENT VALLEY MILLS
World Heritage Site

® Keep the design clear and simple.

® In order to create a coherent brand
and image for the site, a template
for panels has been designed. This 1 0MOI00000I00I0OnI0I000
includes the preferred map and
logo layout.

®) il L)

Interpretation panel (not to scale) @)

0 1 W T

® A band should be placed at the absolute bottom of the poster, sign or panel, to full width. This should be in the same colour as
the chosen logotype. The height of this band should be 5% of the overall height of the poster, sign or panel (a).

® Other logos and symbols may be displayed in this band reversed out of white (b).

® The height of the logotype should not be less than 5% of the overall height of the poster, sign or panel, or |6mm, whichever is
the greater.

000O0o0C00000oOIDo00mD

® A band should be placed at the top of the panel. The height of this band should be 5% of the overall height of the panel.
A single line of text (uppercase) may be inserted into this band (c).

I o o

000000NO000I0m0

® Signing in the Derwent Valley Mills World Heritage Site should be kept to a minimum and only where it is essential or where
there is clear benefit that outweighs the environmental impact should be considered.

® The avoidance of clutter in the streetscene is to be aimed for.

® Prior to proposing additional signage an audit of the existing situation should be undertaken. This may identify opportunities to
rationalise existing signs and incorporate new signs within the existing, avoiding additional visual clutter.

® Directional signs should be kept to key destinations only.
® |t is preferable to use printed materials and maps rather than physical signs to direct people to sites and routes.

Oimootoondtooo

® |n most instances, it is preferable for new signs to be fixed to existing posts, structures or buildings. However, the method of
fixing and design of the sign requires careful consideration to ensure the building or structure is not disfigured. It may be that
the sign may require formal legal consent (such as listed building consent) and any proposed should be checked with the local
Conservation Officer.

® The design and materials of the signs should reflect the environmentally sensitive nature of their surroundings. For example, the
use of natural materials such a timber is more appropriate for a rural setting.
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The following examples (I, 2, 3, 4) illustrate how the brand may be applied to existing print work.

|r|f':.'7.'g||'l ]

MASSON CROMFORD MILL

Working Textile Museum
Matleck Bath, Derbyshine

o Showpiece Nl
ol

5ir Richand Arkcwrighd

THE O 0000000000IWATER-POWERED
COTTON SPINNING MILL

DERWENT VALLEY MILLS

‘World Harimpe Sz

0 ) ®3) )

8 [
The examples below (5, 6, 7, 8) illustrate how the brand may be applied to new literature.

In these examples, the brand disciplines set out opposite have been applied in order to maximise the power of the brand as a marketing
tool without compromising the design integrity of individual site branding or illustrative content.

I T 00 0

O00DIDIIOOIIOI000000  Matlock Bath Derbyshire The first OC00C0000000 cotton spinning mill

M A§SONMILL CROM\FBRBI‘;IILL BELPER NORTH MILL

i

DERBY SILK MILL

and Industrial Museum

0000000010000 00000 u
0II000000I000000000 P, e
me

DERWENT VALLEY MILLS
World Heritage Site
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The first J000000000000 cotton spinning mill

o |
At least ten thousand young people visit Cromford Mill each
year in organised parties. From Primary school to degree
level, a visit to the mill can be tailored to suit individual needs.

This includes an introduction, a tour of the mill ite and
exhibition (approx | hour).

C Il [u]
As above plus Cromford villge, including the Lock Up,
Workers’ housing and the mill water courses. St. Mary's
Church can be included by request (approx. 2+ hours)

[H] Joooool
This can include entertainment and instruction with role.
play if required.
00000000000
£1.50 per pupil plus guide fee — £10 Mill Tour, £20 Full Tour,
maximum 25 per guide. Teachers and group leaders free.

[ulialalt
£1.50 per person, Guides £15 Mill Tour and £20 Full Tour.

®

A residential centre on the edge of the Derbyshire Peak
District, The Cromford Venture Centre is an ideal base for
weekend or through the week study visit, holidays, training
and self development courses.

The centre offers self catering accommodation for parties of
up to 24 young people and 4 staff. Some sponsorship is avail-
able for suitable groups. The centre is run by the Arkwright
Society and is supported by the National Lottery Charities
Board.

‘The Cromford Mil Project is sponsored by Derbyshire County
Council and the Derbyshire Dales District Council.

il
Cromford Mil s easily accessible from al of the Midlands.
From London its less than three hours by road and if you
are travelling by train there is a frequent Midland Mainline
service to Derby with good connections to Cromford.

Trent Buses run a service from Derby to Matlock via
Cromford. Ring Busline on 01332 292200

[akeanlatahis

i
The Visicor Services Department, The Arkwright Society, Cromford
Mill, Cromford, Derbyshire, DI

. DE4
CITOO00C 01629 824297 0110 01629 823256

(1) Front and back pages plus inside fold of 1/3 A4 Leaflet

()

Sir Richard Arkwright's

CROMFORD MILL

m®
DERWENT VALLEY MILLS
World Heritage Site

(d) ()

(f‘l)

00000000 0100

The mills at Cromford with their powered machinery, large
‘workforce and factory village became models for others
throughout Britain and abroad. For the Victorians who
learnt so much from his example, Arkwright earned the
accolade ‘Father of the factory system'.

Richard Arkwright's achievements are acknowledged
throughout the world. In Germany, at Cromford (just out-
side Dusseldorf) and in the United States, at Pawtucket in
New England, the first mills using Arkowright's

technology have been restored and preserved as museums
In this country, where the story began, the same process
is underway.

Moreover, the Arkwright Society, Derbyshire County
Council, Derbyshire Dales District Council and Amber
Valley Borough Council have put forward a part of the
Derwent Valley, for world Heritage status. Inscription by

(2) Inside pages of 1/3 A4 Leaflet

UNESCO as a world Heritage site would be the ultimate
confirmation of Cromford's place in the cultural history of
the world.

Problems with the water supply 840 brought to an end
textile production at Cromford Mill and the buildings were
put to other uses. These included a brewery, laundries,
cheese warehousing and finally, early in the 20th century,
the production of colour pigments for paint and dyes.

Itis remarkable that so many of the buldings survived this use
but by 1979 when the Colour Company abandoned the site

many of them lead ch 3
the mills had reached the end of their

K
useful lfe.
il I

In 1979 the Arkwright Society, a smalllocal charity, bought
Cromford Mill as an act of rescue. Now, with more than
£3 million raised and spent many of the buildings have been
brought back into economic use.

Over 6,000 tonnes of rubble, much of it contaminated, has
been removed and from beneath the Colour Works have
emerged the originalform of the mill water courses, the yard
and the walls and the wheelpit of the second mill of 1776,
Though much has been achieved the three largest buildings
are yet to be restored.

Cromford Millis now home to many small businesses and
educational service providers employing in total over 100
people. The mill project has come to be seen nationally as a
model for economic regeneration that can be achieved in a
heritage context.

D000000000)000I00000I

They come in groups or as individuals, as
serious students of the Arkwright story
or as refugees from the hurly burly of
Matlock Bath, as shoppers or as patrons
of the mill restaurant. Whatever your
reason for visiting the mill you wil be
made welcome.

We have our own Wholesale Restaurant
serving lunches, teas, homemade cakes
and coffees.

0ooon
There are five shops at the mill offering
books, stationary, cards, souvenirs, gifts

and clothing.

Tours for visitors are available hourly
throughout the day from 10.00am.

TR

Parking is FREE for mill visitors.

01
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From top to bottom:

® A |5mm band should be placed at the
top of the page in the same colour as the
chosen logotype. A single line of text (min.
font size 8pt/max. font size |12pt) may be
inserted into this space (a).

® A clear band, to the same depth as the
logotype, incorporates the name of the
site or project (b).

® The middle band incorporates images
of the site or project (c).

® The logotype runs at the absolute
bottom of the page to full width (d).

10oiaomooog

From top to bottom:

® Aline of Ipt should be placed 15mm
down from the top of the page to
full width. This should be in the same
colour as the chosen logotype (f).

® On the left-hand pages, sitting 2mm
above the line of | pt, insert the text
“Derwent Valley Mills” in uppercase
(leaving a margin of 10mm) in the same
colour as the chosen logotype (g).

® On the right-hand pages, sitting 2mm
above the line of Ipt, insert the name
of the site or project in uppercase,
ranged right (leaving a margin of 10mm)
in the same colour as the chosen

logotype (h).

® Any centre pages (for example the
middle page of a DL leaflet) do not
need a header above the line of Ipt.

® A |0mm band should be placed at
the absolute bottom of the page to
full width. This should be in the same
colour as the chosen logotype (i).

I A [

To derive maximum benefit from the brand, the DVMWHS logotype should always appear
on the front cover of all promotional literature. Other brand symbols and logos should
always appear on the reverse face of literature or on inside covers. See the example at the
top of this page (e).

0o
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Two copies of this form, and two copies of all supporting information, should be sent to: The World Heritage Site Co-ordinator,
Derwent Valley Mills Partnership, PO. Box 6297, Matlock, Derbyshire, DE4 3W|.
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Name Address
Telephone
E-mail

Postcode
I o o o 0 0
Name

R o o

oo

oo

0o

oo
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0000ooIonooiomomobobbomoinObobboonoooooo

O0I00I00I000100000 01000 0000100010000100000000I00001000000010000100100im00noooo
Educational Scientific Cultural

Artistic Other (If other, please state)

UI00000omoltotOiom

000iooOoooomobbobobboO00)e.g. print-run).

00000000000 Co0000mo00i000000N 0 000N0I0000NN000I0000I00I00000 (building, group of buildings or geographical area).
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Before completing this form, please consult your local conservation officer.

0o Please state whether your panel/sign requires statutory consent (planning permission, listed building consent,
advertisement consent) before it can be displayed or erected.

NO YES (If “YES’, please enclose a letter of support from the relevant local authority).
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Please enclose annotated maps, plans, photographs and drawings to accurately describe the panel/sign and its location.
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® Final proofs of all proposed text, images and artwork

0 ]

® Annotated maps, plans, photographs and drawings to accurately describe the product and its proposed location.

® |etter of support from the relevant local authority.
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PO. Box 6297

Matlock

Derbyshire

DE4 3W|

Contact: Mr Adrian Farmer
CI0mOICOoioo0I0moI000000I00000

E-mail: adrian.farmer@derbyshire.gov.uk
Telephone: 01629 585166

I
Borough Development Division

PO. Box 18

Town Hall

Ripley

Derbyshire

DES5 38Z

Contact: Mr Robert Thorley

W W W W M TR
Telephone: 01773 841582

It o
Town Hall

Matlock

Derbyshire

DE4 3NN

Contact: Ms Tanya McBurney

I A
Telephone: 01629 761250

000000000I00000001000000
County Hall

Matlock

Derbyshire

DE4 3AG

Contact: Mr Barry Joyce MBE
UO0otooomotitooiComooOmoon
Telephone: 01629 585335
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Roman House

Friar Gate

Derby

DE| 1XB

Contact: Mr Harry Hopkinson
0 )

0
Town Hall

The Green

Long Eaton

Derbyshire

NGI0 IHU

Contact: Ms Kerry Bennett
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Derwent Valley Mills Partnership - March 2004



